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Small Business Guide to Getting Your Company on the Internet

Do you own or work for a small business that is facing the challenge of establishing a website and
Internet presence but have no idea where to start? Do you have questions about the process, expected
costs, do's and don'ts, and feasibility of website design and don't know who or even what to ask?

We help businesses launch successfully onto the Internet everyday and offer this step-by-step guide as
a resource to you as you consider your Internet options.

Step #1: Define Your Goals

The first and most critical step in creating a successful online presence is the careful articulation of
your Internet goals. What do you want your web site to do for you? Web sites can do many different
things: business promotion, e-commerce, customer service, employee recruitment and more.
Knowing what you want the website to do for your business will dictate the design and technological
capabilities of the site. Further, it will enable you to better communicate your expectations to the web
development team.

Step #2: Do Some Research

After developing a rough sketch of your overall goals for the site, the best place to turn is the Internet
itself by doing a little research. Search on Yahoo! or Google for web sites within your industry and for
your competitors' sites. By doing so, you can get great ideas and develop a better understanding of
the market and your competition within it. Take lots of notes and jot down URLs that have something
of interest to you.

Step #3: Select & Register a Domain Name

The next step in the development of any new web site is to determine what domain name you will
use. While you can certainly locate and use free Internet space, for most purposes, it is preferable to
secure your own domain name, e.g. www.yourcompany.com. Even if you are not ready to proceed
with the development of a web site, we recommend completing Step #2 as soon as possible. As more
and more people and businesses get onto the Internet, your choices for domain names becomes
increasingly limited. To determine the availability of your chosen domain name, visit
Www.register.com

The license fee for the domain name is $70.00 for the first two years and is renewable for $35
annually after that period. That fee is paid to Network Solutions and is separate entirely from any of
the services offered by denning e-solutions. Once you have chosen a domain name and determined
that it is available, we are happy to register the name and manage the process from that point. As
your Internet marketing company, we coordinate with the various parties involved, providing you with
a seamless, full-service Internet experience.
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Small Business Internet Guide — Continued
Step #4: Select Providers

Creating, posting, and managing a successful web site requires graphic artists, webmasters, web
hosting services, and Internet connection. You may want to interview several companies to ensure
that you will be receiving the level of service, design, and follow up that suits your business and its
objectives. Some questions that may help in your evaluation of companies include:

What work has the company done? Request a list of URL's of web sites that they have created.
Are those sites appealing to you? Is the functionality and design in line with your expectations?

What do the clients of the provider say about them? Get referrals of people you can talk to.

What will the web development company do to market your new Internet property? How will
they help you get visitors, and more importantly new customers, to your site? denning e-
solutions is certified in search engine placement and builds those services into most projects
that we develop.

denning e-solutions works with various providers and is able to provide a seamless Internet team to
you by pulling together the best providers to meet your needs. We manage the process for you so
you don't have to worry about it.

Step #5: Site Development

This is the time when your planning and ideas take shape. The four basic stages of site development
are:

1. Establish site architecture - develop a flow chart to illustrate the major sections and
organization of the site.

2. Create a design theme - translate the goals set in Step #1 and the image and tone of the
business and brand into a design concept that includes layout, colors, and graphics.

3. Build the site - the content may include a company overview, an online catalog of products,
biographies of key personnel, industry information, links, and/or a submission form.

4. Market the site - it is critical that your site be designed with META tags, loads of keyword-rich
content, and effective page titles to make your site as attractive to the search engines as
possible. The site must then be submitted to the search engines. Other marketing tactics
include obtaining links to your site from affiliate sites, paid online advertising, and promoting the
new site in your existing marketing outlets (brochures, advertising, business cards). denning e-
solutions includes its Internet marketing services in every new site development.

Ready to get started? Let us know how we can help!



